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 I am a graduate broadcaster. I founded

EOM LAB in 2019 with the purpose of

creating affective and inclusive sound

experiences. Since then, I have developed

more than 12 projects, including my own

projects and for others, covering podcasts,

audio guides, and sound narratives.

Together, these projects have achieved

over 50,000 listens.
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Some data
about
podcasting

First of all...















How I
Make

Now you learn



I M A G I N A T I V E
Human beings have the

ability to imagine

scenarios from sensory

stimulus

C U R I O U S
Always seeking ways to

acquire knowledge or to

dive deeper

L I V E S  R O U T I N E S

Routines are established

patterns that help us

organize and structure

our daily activities

C O N N E C T E D .

With the advent of

technology, we are

becoming increasingly

connected.

Understand
your
audience



Choose your format

Informative/Journalistic
Podcast
Interview Podcast
Discussion/Chat/Roundtable
Podcast



Create a workflow

Brainstorming ideas
Episode script
Episode recording
Episode editing
Posting

It is important to keep in mind
what the workflow of your
podcast is. That is, what is the
production process of an
episode?



This is
what I
Make

And...



3 Steps to Not Go Crazy

C O N T E N T P R O D U C T I O N D I S T R I B U T I O N

When it comes to thinking about creation, the planning goes
through these three phases that help to better organize ideas.

Empathy 
Engagement
Debate Being just a good
story

After choosing the format of the
audio experience, think about
what it can generate:

From there, create the script
that will guide your sound
experience.

Here, the script is king, a well-
written script allows room for
subversion because as we talk
about immersion, we must know
how far we can go. Always
remembering where we want to
take our listener.
And when it comes to producing,
don't think about expensive
equipment, look for alternative
ways to produce.

How can we effectively and
organically distribute our
content by thoroughly
understanding and aligning with
the consumption patterns and
daily routines of our target
audience? This approach
involves deep insights into their
behaviors and preferences,
ensuring that our content
seamlessly integrates into their
lives



RILEX CONDONS



Challenge
How to position a condom brand on
Spotify, offering quality content and
becoming part of that hot moment for
your customer?



Solution
We created 'Papo de Garoto o
Podcast', a podcast about sexuality
that explored all aspects of sex. We
curated playlists with music for
lovemaking. To promote these playlists,
we transformed the condom
packaging.



Results
+ 46

+10.800 +2.793

Episodes

listeners Subscribers

+12
Playlists Created



Follow me


